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Mobile Traffic Rules
New cross-design mobile platform
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Mobile Traffic Rules: what’s this?

For readers:
Java-application (64K) for mobile 
phones with:

• Current version of The rules of the road

• The directory of useful phones and
addresses (police, parking, hotels, airports, 
hospitals etc.)

• The schedule of Penalties for infringement 
of rules

The mobile version of traffic rules
contains information on obtaining a 

driver’s license, driver’s license laws, 
traffic safety issues and general

information regarding Russian traffic
laws and ordinances.
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The purposes of innovative project

For newspaper KP:

• To strengthen loyalty of readers due to useful content 
for drivers

• Increase in young audience of the newspaper (25-35)

• To involve in a brand KP not readers of the
newspaper

• To study social and demographic characteristics of
KP’s audience by means of questioning

• To raise recognition of a brand KP as modern
newspaper

•To create a new advertising platform with 
personification of consumers

• To get income – price for The Traffic Rules is $2,5
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On-line newspaper

Road signs

Useful Phones

Mobile Traffic Rules: the structure

Traffic rules 
and Penalties



“Komsomolskaya Pravda”, the daily newspaper

An example of 
cross-media 

design in daily 
newspaper KP

Weekly interactive Ad 
of Traffic Rules     
Java-appendix
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We placed such posters in
interiors of police and schools 
for drivers. The poster tells 
about what advantage is 
received by the owner of the 
appendix, why it is useful.

An example of 
outdoor cross-

promotion
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GENDER

Men
85%

Wom an
15%

Portrait of the reader of Mobile Traffic Rules:
it is the man (85%) in the age of 25-30 years more often

AGE

23-27
22%

+ 18
11%

 36+
17%

18-22
22%

28-35
28%

The demographic characteristics



“Komsomolskaya Pravda”, the daily newspaper

Education

Pupils
11%

Bachelor 
degree

21%

Higher 
education

33%
Secondary 
education

35%

Social status
Other
14%

Workers
22%

Heads, 
managers

14%

Students, 
pupils

23%

Employees
27%

The social characteristics
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The results of cross-media design

• We attracted new customer segments –
drivers and strengthed loyalty of readers
due to useful content for drivers

• Growth of the sold circulation of the 
newspaper with section about cars for 5 %

• Growth of an audience of an automobile 
site kp-avto.ru for 65 %

• Growth of the additional income (from the 
sale of Mobile Traffic Rules via premium 
rate sms-services) – about $25.000
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To be continued…


